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FUN FACT  THE COMPANY IS NAMED IN HONOR OF THE CO - FOUNDERS’ 
MOTHERS (SEL INA NYANCHOK A AND ESTHER WAMUCI I )  WHO WERE BOTH 
SMALLHOLDER FARMERS. THE CO - FOUNDERS JOHN OROKO (A TEXT I LE 
ENGINEER) AND GAITA K ARIUKI (A CHEMICAL ENGINEER) OWE THEIR V IS ION 
TO THE SACRIFICE AND WORK ETHIC OF THESE TWO HARD -WORKING 
WOMEN.
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Selina Wamucii Limited is a mobile-based platform that launched in 2015 
to give smallholder farmers and communities in Sub-Saharan Africa access 
to the local and global value chains, including the fashion value chain 
(cotton). Around 60% of smallholder farmers’ products in Africa never 
reach the market due to supply chain inefficiencies. The Selina Wamucii 
platform allows buyers to source produce directly from smallholder 
farmers who may not have access to smartphones or the Internet but can 
register on the platform by dialing a code from their mobile phones. Selina 
Wamucii then collects data relating to location, product type, volume 
and projections to match farmers with the right buyers. By harnessing 
technology to create efficiency and shorten the agricultural supply chain, 
Selina Wamucii is making it sustainably profitable for companies to 
source produce from smallholder farmers while meeting market demands.

So far, over 5,000 smallholder farmers have increased their income by 
an average of 60% with some achieving increases of 200-500%. The 
company is currently building inclusive and sustainable value chains in 
Kenya, Ethiopia, Tanzania, Rwanda, Uganda, and Mozambique. With 
500 million people in Sub-Saharan Africa living below the poverty 
line and the majority working directly or indirectly with agriculture, the 
potential to entirely transform the region is huge.
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Tandem Repeat, which launched in 2017, is making a positive social and 
environmental impact by providing a remarkable 100% eco-friendly, 
recyclable and sustainable alternative to plastic synthetics. Nowadays, 
around 63% of our clothing consists of synthetic materials or a mix of 
natural and synthetic fibers, which are a large source of pollution for our 
environment. 

Microfibers constantly fall from clothing when worn, washed or discarded. 
And they never degrade. Tandem Repeat addresses this by offering an 
innovative product to make quality, high-performance clothes without 
using plastic microfibers. The company has harnessed squid genes and 
innovative biotechnological techniques to create coatings that can be used 
on synthetic materials to minimize microplastic release; glues that can be 
used as an adhesive for seam-free clothing; and self-repairing fibers that 
ensure a longer life-cycle, can be recycled and are fully biodegradable. 
If the average life of clothing was extended by just three months, it would 
reduce their carbon and water footprints by five to ten percent. Tandem 
Repeat is currently engaging with textile manufacturers and showing them 
the alternatives to synthetics including nylon, spandex, and polyester. 

FUN FACT  TANDEM REPEAT USES THE D IRECTED EVOLUT ION OF ENZYMES 
TECHNIQUE (FOR WHICH FRANCES H. ARNOLD, THE 2018 NOBEL PR IZE 
WINNER IN CHEMISTRY, IS KNOWN) TO D ISCOVER NOVEL STRUCTURAL 
PROTEINS.
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FUN FACT  STYLE HOUSE FI LES IS THE PARENT COMPANY OF THE B IANNUAL 
LAGOS FASHION WEEK. NOT ONLY DOES TH IS MULT I - DAY PLATFORM PRESENT 
AFRICAN DESIGNERS FROM NIGERIA AND BEYOND, IT ALSO PROVIDES 
ADVOCACY FOR THE INDUSTRY WITH GOVERNMENT AND INVESTORS, OFFERS 
INDUSTRY MASTER - CLASSES AND INCUBATION SUPPORT FOR EMERGING 
TALENT, AND SUPPORTS ALL PARTS OF THE FASHION INDUSTRY VALUE CHAIN 
IN ACHIEVING THEIR FULL POTENTIAL .
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Style House Files is a fashion business development agency that focuses 
on the advancement of the Nigerian and African fashion industry. The 
agency was founded in 2010 and is run by former attorney and magazine 
editor Omoyemi Akerele. Style House Files collaborates with African 
designers on various projects to promote their work and earn their brands 
pan-African and international recognition.

Due to falling oil prices, there has been a gradual diversification to 
industrial manufacturing for local consumption as a revenue earner for 
Nigeria. However there is a shortage of skills for apparel manufacturing 
industries in particular. 

Style House Files’ skills acquisition training for apparel manufacturing is 
gradually creating a pool of skilled hands for hire. The agency mostly 
targets women; 80% of trainees are female. The youth are also targeted 
with these trainings as they suffer the most from unemployment in Nigeria. 
By providing them with new skills, they are often able to find jobs beyond 
their initial reach. A total of 555 people have been trained to date; 18% 
have found a job, 44% are self-employed and running their own business, 
and 30% are currently in internships. 

As part of a continuous mission to contribute to the growth of a sustainable 
fashion industry, Style House Files works with the Nigerian Export 
Promotion Council (NEPC) to strengthen the Nigerian fashion industry’s 
local capacity to produce garments commercially for local and export 
markets. Omoyemi also works with the United Nations’ International Trade 
Center on the SheTrades in the Commonwealth project, which aims to 
bring one million women into the market by 2020.
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doctHERs is a digital health platform launched in 2014 in Pakistan to 
match the underutilized capacity of female doctors (who otherwise would 
be excluded from the workforce) to the unmet needs of health consumers 
via nurse-assisted technology. Today, three quarters of medical school 
graduates in Pakistan are women, yet only one quarter are currently 
practicing, while 85% of Pakistanis lack quality and affordable healthcare.

DoctHERs recruits, equips and trains female frontline workers (nurses, 
midwives, lady health workers) and deploys them in factories, corporate 
offices, clinics, and ambulances. These trusted intermediaries can 
perform sophisticated diagnostic and interventional procedures through 
A.I.-enabled telemedicine in real-time under the clinical supervision of 
remotely located female doctors. After impacting over 25,000 lives 
throughout its network of eight telemedicine centers across Pakistan, 
doctHERs strategically started to focus on underserved and uninsured 
stakeholders across the corporate value chains, including smallholder 
suppliers, distributors, and retailers. FUN FACT THEY HAVE A TEAM HEDGEHOG CALLED CHEWBACCA!
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FUN FACT:  AFTER THE PRESENTAT ION OF ITS FIRST COLLECT ION AT MERCEDES -
BENZ FASHION WEEK IN BERL IN, JOURNAL ISTS FROM ALL OVER THE WORLD 
WERE WRIT ING ABOUT AUF AUGENHOEHE. BUT BACK HOME, THEY WERE ST I L L 
WORKING AS A RESEARCH PROJECT AND ONLY FOUNDED THE COMPANY 
AFTER PEOPLE WHO HAD READ THE ART ICLES KEPT CONTACTING THEM TO 
ASK WHERE THEY COULD BUY THE CLOTHING.
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AUF AUGENHOEHE launched in 2013 as a fashion label with an ethical 
vision that embraces inclusivity and diversity in the fashion industry. True 
to its name – a German expression about the concept of equality – the 
Berlin-based brand utilizes fashion as a tool to take a stand against 
exclusion and discrimination by creating high-quality, ready-to-wear 
clothes for people affected with dwarfism. More than 200 different 
conditions can cause dwarfism and there are very few apparel options for 
little people. Achondroplasia dwarfism occurs approximately in one out 
of every 25,000 births.

AUF AUGENHOEHE gives women and men affected by achondroplasia 
dwarfism access to the fashion world by developing patterns specifically 
based on a new size chart that takes the diversity of body proportions into 
account. The designs focus on timelessly beautiful looks with a modern 
appeal. Through its pioneering work and research, the company brings 
visibility to people affected by dwarfism and is raising awareness within 
the fashion industry by demonstrating that well-fitting stylish clothes can 
be created for people whose body proportions are very different from 
those considered “standard”.
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The founders of Brooklyn-based Shimmy Technologies include a social 
impact entrepreneur, an apparel design expert, a video game developer, 
and a human rights advocate who believe the future of work should be 
fun, efficient, and fair. Technology is changing how clothes are made 
and the increasing use of automated processes is negatively impacting 
jobs in garment factories. With approximately 60 million garment workers 
around the world, 24 out of 25 workers will be forced to look for new 
jobs as a result of sewing automation. Fashion tech company Shimmy 
Technologies was therefore set up to prepare the apparel industry for 
automation – with a people-first mindset.

The company has been conducting a pilot program in Bangladesh with 
Shimmy Upskill, a video game that trains garment workers in digital 
pattern-making and 3D modeling using A.I. and game mechanics. These in-
demand skills will empower them to move into jobs that are less vulnerable 
to automation. The game also trains and builds a talent pipeline for 3D 
modelers who can help brands accelerate their digital transformation 
goals, resulting in less physical samples and more experimentation with 
circular materials. Shimmy offers apparel brands and manufacturers 
design, data management, and workforce development applications. 
Within the TOMMY HILFIGER Social Innovation Challenge, the company is 
looking to further develop Shimmy Upskill.

FUN FACT  THE COMPANY’S FOUNDERS STARTED SHIMMY AS A CUSTOM 
SWIMWEAR L INE BEFORE REAL IZ ING THAT THEY WERE MUCH BET TER AT 
MAKING TECHNOLOGY THAN MAKING B IK INIS.
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